CJ AMOBEE

PREFERRED BACK TO SCHOOL DEAL LIST

Discover premium back to school content

with access to premium publishers

According to eMarketer, e-commerce will account for 10% of US back to
school sales this year. The Amobee Preferred Library provides instant access
to premium Back to School content across CTV, OLV and display deals
via the Amobee DSP. Supply is pre-negotiated from premium networks,
streaming services, and direct to device.
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Transparency and protection against ad fraud o
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Better quality inventory
Publishers have the ability to select more
quality supply for PMPs.

Contact us: solutions@amobee.com




